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Tourism Levy 

 

Purpose of report 

For discussion. 

Summary 

At its last meeting, the Board requested an update on work to secure the power for local 

government to introduce a local tourism levy.   

 

 

 

 

 

 

 

 

Contact officer:  Ian Leete 

Position:   Senior Adviser 

Phone no:   0207 664 3143  

Email:    ian.leete@local.gov.uk 

 

  

 

 

 

 

 

 

 

 

Recommendations 

That the Board discuss the issue and provide direction on any communication strategy.  

Action/s 

Officers will work to further advance the case for a levy.  
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Background 

 

1. The LGA has an established position calling for local government to have greater 

discretion over local fiscal powers, developed as part of its devolution campaign. The call 

for a tourism levy as part of this devolution was first adopted by the LGA in its Growing 

Places conference paper from 2017.  

 

2. Since then, work has focused on developing the evidence base for the introduction of a 

levy, and understanding public and stakeholder opinion. In March 2020, the LGA 

published the results of public polling, which revealed that 53% of those surveyed were 

supportive of councils being able to charge a small fee to help fund local services that 

support tourism in their area.     

 

3. In September 2020, the LGA published a briefing note on two pieces of analysis, 

commissioned by the LGA, into the practicalities of introducing a tourism levy. This 

explored both the processes that local and national policymakers should consider when 

introducing a levy, as well as the results of financial modelling of different approaches to 

introducing a levy.  

 

4. The LGA continues to call for the introduction of a local levy power in its parliamentary 

submissions, most recently in a debate on Tuesday 21th January led by Steve Double 

MP, but also within our Spending review submission. These calls are linked to the 

proposed introduction, as part of the Tourism Sector Deal, of Tourism Zones, which are 

intended to provide greater flexibilities to help grow tourism is a designated area. The 

scope and application process for these zones has not yet published, although was 

originally due to take place in 2019.  

 

Issues 

 

5. Although there has been some media interest in the work, and some qualified support 

from parts of the tourism sector, there has been limited parliamentary interest and direct 

opposition from some key tourism bodies.   

 

6. The limitations on national and international travel, and other restrictions, related to 

Covid have had a profound impact on the tourism industry. National reductions on VAT 

and Business Rates have been introduced to support the hospitality sector; something 

the sector has long campaigned for.  

 

7. High levels of VAT were one of the arguments put forward against a tourism levy, 

making the case that the sector would be further competitively disadvantaged against 

competitors in European countries. Part of the LGA’s narrative included a case that a 

reduction of VAT could be introduced at the same time as a tourism levy, ensuring no 
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additional burden on businesses, but enabling income raised by the sector to be 

reinvested directly in the local area and activities that supported the sector’s success. To 

some extent, the temporary reductions in VAT have rendered both arguments moot.  

 

8. In light of this substantially changed context, the need to strongly focus on supporting an 

economic recovery (as directed by the Board), and in recognition of limited political 

progress towards the ambition, it is appropriate for the Board to consider whether any 

changes should be made to our narrative and approach on delivering a tourism levy.  

 

9. In considering this position, the Board may wish to focus on the following questions: 

9.1. Should our call for fiscal devolution around tourism issues be more ambitious, 

reflecting the budgetary challenges facing local government, and the impact on 

delivering those services which tourists and hospitality businesses depend on; 

9.2. Does our focus on testing the proposition through Tourism Zones remain 

appropriate, in light of the delays to their launch and the Government’s apparent 

shift away from the Industrial Strategy towards the UK Shared Prosperity Fund and 

the Levelling Up agenda. 

9.3. And should we be presenting the tourism levy as part of a wider package of support 

for the tourism sector? 

Implications for Wales 

10. The introduction of a Welsh tourism levy would be a matter for the Welsh Assembly. 

Scotland has consulted on introducing one, but there has not yet been any indication that 

this is being considered in other devolved administrations.   

Financial Implications 

11. There are no budgetary implications for continuing our lobbying work on this matter. Any 

additional research work would need resources allocated to it.  

 

Next steps 

12. Officers will either amend our narrative, or continue seeking lobbying opportunities, as 

directed by the Board.  

 


